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What is A4AI?
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Direct support & action: Where are we (A
working? A4Al
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Internet access around the globe
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IN SEPTEMBER 2015, WORLD LEADERS
AGREED ON A NEW GLOBAL GOAL

¥ Amaiit AFFORDABLE, UNIVERSAL INTERNET
B = ACCESS IN THE WORLD'S LEAST
»  DEVELOPED COUNTRIES BY 2020
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4+ billion
people
still
offline
today



Exploring the true extent of the gender (A
digital divide (WRO, data2X) A4Al

WOMEN ARE ABOUT 50% LESS LIKELY <J
THAN MEN TO USE THE INTERNET IN
POOR URBAN COMMUNITIES

surveyed are Internet
TSR 59% of men.

Access to higher education
narrows the gender gap in
Internet access
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What is the gender gap in access? (A
v PG A

Kampala and AR ampala, Uganda S
Nairobi have the
while almost the 4 : i, K ............. r
same number of s ' : i

men and women
use the Internet in
Manila, New Delhi
and Bogota.

New Delhi, India ;
Bogotd, Colombia | 52.57%

Yaounde, Cameroon | 1%

% individuals
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Internet use across Africa (A\

Individuals using the internet
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Mobile broadband penetration in Africa (Q3 2016) (AN
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What is the state of affordability? A‘ 4; AE :

111 countries have met the UN affordability target of basic broadband
priced at 5% or less of average monthly income

YET




Accessibility: The price of a broadband for lowest 20% of [ A\

income earners A4Al
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What about device costs? Ai;m

« If we consider a smartphone of around US$50 then on average 20% of
the population can no longer afford the phone + data

Mobile Broadband Penetration :

Unique subscribers of mobile broadband as a % of population
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Factors that affect affordability A,ﬁ"\.

» Infrastructure cost.
(Duplication of infrastructure)
—Wireless/wireline

» Spectrum
» End user device cost

» Lack of demand driven
initiatives —(E-services,
Content)

> Ea.rning pOtel’ltlal — power Public consultation workshop on

. infrastructure Sharing in Ghana- 25t
> Taxatlon October 2016




What action must we take to make
universal access a reality?

Commit to a

new ‘1 for 2”

affordability
target

1GB of mobile

data priced at

2% or less of
average
monthly
income

- Design
Prioritise & policies with
expand public a gender
access focus
initiatives Closing the
(I.T.SFS) digital gender
Critical to gap will
bringing require
connectivity to policies to
the most reduce
marginalized barriers for

women

Integrated
approach to
policymaking
balanced
policies:
Demand/
supply;
regulation/
competition



Thank you!
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